PR DISTRIBUTION CHECK LIST
1. Send PR and client logo/image First thing to:
Jake of IGB online with 160 logo jake.pollard@sportbusiness.com
igamingbusinessnews@electricwordplc.com, kane.watkins@sportbusiness.com 

eGR snapshot l.stoker@egrmagazine.com, a.roocroft@egrmagazine.com 

Gaming Intelligence- Robin HM rhm@gamingintelligence.com

Peter White, CasinoLife with screenshot/logo, pwhite@casinolife.com

2. Chris/Lyceum – tell him where to be published :
Chris, OnlineCasinoNews, Bluff Europe: onlineeditor@lyceumpublishing.com
BluffEurope.com for poker stories

OnlineCasinoNews.com for B2B & B2C stories

For Bluff stories - need images that are 573x374 and 129x89 (email Paul@Lyceumpublishing.com to resize logos)

3. Email media lists-  trade, poker, casino, sportsbetting, lottery, north America)

In Outlook:  Change your name to LYCEUM MEDIA and email to INFO@LYCEUMMEDIA.COM
Compose a new clean email
Copy and Paste full PR into the body of Email 
Subject:  “Press Release: Title of PR”
TO: ‘info@lyceummedia.com” 
copy/paste media list email addresses in BCC. 
(send 60 emails at any one time)
[image: image1.png]S HEIG QT S @ S0 )8 0% -|@] HRed

iiiSend | | - (W18 ! 8 | ¥ |(S ][ Options.. - | HTML -
(WTo... | newseivceunmeda.con

Wee..

(JBec... | ADD MEDIALIST HERE

Sbject: | Press Release: it of PR





4. Upload PR to Lyceummedia.com 
       www.lyceummedia.com/wp-admin/
admin, PW: temp1e37

a. Click write a post

b. Paste the news release 
c. Tags for keywords

d. Tick Press Releases and published on right hand side

e. Inserting image: browse all, choose image, Full size, Link to none, place cursor and space at beginning of document, after alt= enter headline , 
f. Add align="right" to IMG code like this:
<img src='http://www.lyceummedia.com/wp-content/uploads/2013/05/topjack-games-160.jpg' alt='topjack-games-160.jpg' align="right" />
g. For key words: highlight word, press link, type web address
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Insert clip (screen hunter) into clipping report

5. Post to Lyceum PR & Parties facebook 
https://www.facebook.com/pages/Lyceum-PR-Parties/153799124698237?fref=ts 

Post PR title and link as below:
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Insert clip (screen hunter) into clipping report

1 day post PR sent check gaming facebook pages (see clipping report) to see if story has been posted. Like and share the link as below:
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Facebook optimizing:
Facebook is a storytelling medium. To drive the most engagement, connect with readers. This could be by making them laugh, teaching them something new or giving them a sense of brand ownership.

Facebook has had a growing emphasis on visuals. Include both text and pictures in your posts. High-resolution pictures of your products and services, team members or your customers can all can be effective in engaging readers. You can also embed short videos, which are ideal for demos and interviews. Use text to provide context and encourage reader feedback. 

6. Post to Twitter : LM / IGC
https://twitter.com/LyceumMedia

iGC https://twitter.com/iGamingCalendar 
Username: @iGamingCalendar, Password: temple37
Lyceum Media https://twitter.com/LyceumMedia 
Username: @Lyceummedia, Password: temple37

Tag company or name @NAME

Use trending hash tags for keywords #social #poker #casino 

Post PR title and link as below:
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Tag company or name @NAME

Use trending hash tags for keywords #social #poker #casino 
Insert clip (screen hunter) into clipping report

1 day post PR sent check gaming twitter pages (see clipping report) to see if story has been posted. Like and share the link as below:
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Optimizing for Twitter
With a 140-character limit, news delivered via Twitter must be clear, engaging and to the point. Quickly communicate value by positioning your news as a list or a how-to, e.g. “Five Strategies for XYZ.”

Look at hashtags that are “trending” (located to the left of your Twitter feed). If one relates to your story, include it in your tweet for increased reach. If you’re hosting a conference or online event, create an event-specific hashtag for attendees to tweet in real time. 

7. Post to googleplus

https://plus.google.com/u/0/b/110269719775731374599/110269719775731374599/posts
iGaming Calendar https://plus.google.com/u/0/110168181507659748602/posts - Jodie manager of page

Lyceum PR & Parties https://plus.google.com/u/0/110269719775731374599/posts- Jodie manager of page

8. Post to iGamingCalendar
http://www.igamingcalendar.com/admin/ 
user: Administrator

pass: dazzla

Choose Event News or Industry News from dropdown menu 
Post PR title in title and body of PR in description

Use     <br/><br/>    for line breaks
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Insert clip (screen hunter) into clipping report
9. Post to Pressport  www.pressport.co.uk 
Email: larry@lyceummedia.com
Password: prstar00
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a. SUBMIT NEW RELEASE

Insert title into headline

b. Insert first line of PR into 

c. Insert body of text include all hyperlinks into Content

d. Add PR Contact and File (company logo)

e. Select publish

f. Choose Gambling and Lotteries as Category


10. Webwire www.webwire.com 
Username: Lyceum

Password: prstar00

Click submit a release

Select Basic Distribution

a. Insert title into headline

b. Insert Lyceum Media/ Client Name
c. Insert first line of PR into

d. Insert body of text include all hyperlinks into Content

Payment to be made with Jodie’s business card on file
Insert clip (screen hunter) into clipping report
Pressat: http://www.pressat.co.uk/user/login/  (UK stories)
User: Jodie@lyceummedia.com
Pass: prstar00
PR.com
allslots@lyceummedia.com
prstar
10. Post Larry’s stories from LM site to LM FB
11. Post b2b and event Stories in Jodie’s Linked in


Optimizing News for Linked In
LinkedIn’s professional focus makes it the ideal channel to share industry and trade news, new talent, new products and services, and online news releases. 
LinkedIn allows companies to target status updates for specific audiences, ensuring your news gets in front of relevant stakeholders. You can also embed videos and graphics to make your news more interactive and engaging. 
12. LM Pinterest:

http://pinterest.com/lyceumpr/
user: jodiethind29@gmail.com

pass: prstar00
13. Gamblogger.com  - Email to Larry an edited/unique version – consumer facing
14: Blogger.com – for casinoman.net RSS feed
Tomvictor87@gmail.com, jodiethind29@gmail.com 
f





a





g





c





e





b





d

















e





f























